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Calendar of Car Events:  Below is the current status of various Thunderbird events. 
 
VTCI Events:  The VTCI South Central Regional Meet scheduled in New Orleans on June 11-13, 
2020 and the VTCI International Convention scheduled in Portland Oregon for Aug 11-16 have 
been cancelled.   
 
Other National Thunderbird Club Events:  The International Thunderbird Club (ITC) will hold 
its convention on September 17-20, 2020 in Detroit, Michigan (cannot confirm).  The Classic 
Thunderbird Club International (CTCI) International Convention “Birds on the Bay” has been 
rescheduled to April 20-24, 2021 in Sarasota, Florida. 
 
VTCI Newsletter Contest:  No word yet on the winners 
                                                                                                             
Birthdays & Anniversaries in September:  A hearty Happy Birthday to Jan Gifford and Jim 
Ross celebrating their birthdays on the same day.  Additionally, Mark & Jackie will be 
commemorating their 31st anniversary this month.  Best wishes to all from your friends at 
TSWO.     
 
   

            

              Sep Birthdays            Sep Anniversaries   
                                                    

       25th:  Jan Gifford                  9th:  Mark & Jackie Allen        

            25th:  Jim Ross                            (31 Yrs) 
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Thoughts from the President: 

 
Well T-birders, September is here.  It’s so amazing how time moves slow 
when you’re not having fun.  I don’t think that’s the way it’s supposed to 
read. 
 
Just as an update, I still have my 2020 Show and Shine Calendar.  It is 
currently serving as a stabilizer under the leg of our dining room table and   
by Christmas it can be used to stoke our fireplace.  
 
I ran across the below writing in Facebook and it struck a chord with me 
during these challenging times and I wanted to share it with you.  Some of 
you may have seen it before, but it still has an inspiring message. 

 

                             It’s Okay, Not To Be Okay  

November 23, 2017 

 
This 92-year-old, petite, well-poised and proud lady, who is fully dressed each morning by eight o’clock, with her hair 
fashionably coiffed and makeup perfectly applied, even though she is legally blind, moved to a nursing home 
yesterday. Her husband of 70 years recently passed away making the move necessary.  After many hours of waiting 
patiently in the lobby of the nursing home, she smiled sweetly when told her room was ready. As she maneuvered her 
walker to the elevator, I provided a visual description of her tiny room, including the eyelet sheets that had been 
hung on her window. “I love it,” she stated with the enthusiasm of an eight-year-old having just been presented with 
a new puppy. 
 
“Mrs. Jones, you haven’t seen the room …. just wait.” 
 
“That doesn’t have anything to do with it,” she replied. “Happiness is something you decide on ahead of time. 
Whether I like my room or not doesn’t depend on how the furniture is arranged, it’s how I arrange my mind. I 
already decided to love it.  It’s a decision I make every morning when I wake up.  I have a choice; I can spend the 
day in bed recounting the difficulty I have with the parts of my body that no longer work, or get out of bed and be 
thankful for the ones that do.  Each day is a gift, and as long as my eyes open, I’ll focus on the new day and all the 
happy memories I’ve stored away, just for this time in my life.” 
 
She went on to explain, “Old age is like a bank account, you withdraw from what you’ve put in.  So, my advice to you 
would be to deposit a lot of happiness in the bank account of memories.  Thank you for your part in filling my 
memory bank.  I am still depositing.” And with a smile, she said: “Remember the five simple rules to be happy: 

 
1. Free your heart from hatred. 
2. Free your mind from worries. 
3. Live simply. 
4. Give more. 
5. Expect less & enjoy every moment. 

                                                                                                                Stay Safe!!! 

                                                                                     Brett  
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The below article was written by James Derek Sapienza, June 5, 2017 and was located on the 
MotorBiscuit.com website.  Only minor punctuation corrections were made and the pictures were removed 
due to newsletter space availability. 

Why the Ford Thunderbird Is  

One of the Most Important Cars Ever 

Legendary cars usually come from a time and place that can’t be replicated.  If the idea appeared too 
early or too late, it may not have happened at all.  That’s certainly the case with the Ford Thunderbird, 
The Blue Oval’s personal car that re-energized the company, came to embody an entire decade, and 
launched a segment that would go on to dominate the American landscape within a few decades.  To the 
casual observer, the Thunderbird is an icon: a sports car with a 50-year history that’s the rolling 
embodiment of nostalgia.  But like most legends, the true story is a lot more complicated. Heck, it isn’t 
even really a sports car. 

With an aging lineup and shrinking sales, Ford was in dire straits after World War II.  The introduction 
of its 1949 lineup — the first all-new postwar car from The Big Three — was a much-needed smash, with 
a sedan, coupe, and wagon offered.  But by the early ’50s, a new phenomenon was beginning to take hold 
with American gearheads: sports cars.   Hundreds of GIs had fallen for the likes of MGs, Triumphs, and 
BMWs while stationed in Europe during and after World War II and had begun importing and racing 
them.  Ford had long been the performance king in the U.S. thanks to its venerable flathead V8 (Chevy 
wouldn’t have a V8 until 1955), but these small, well-handling roadsters and coupes were a different 
animal altogether.  Among the young design staff, the idea of Ford lacking a sports car could become a 
black eye for the company if that segment ever took off.  So, despite a famously paranoid and autocratic 
environment at the time, the designers secretly began work on the car without alerting the engineers, 
accountants, or anyone else who could shut it down. 

But Henry Ford II, the 35-year-old company chairman and grandson of Henry, was falling hard for 
European sports cars.  In 1952, Enzo Ferrari had gifted him a Ferrari 212 Barchetta, and at that year’s 
Paris Motor Show, he took designer George Walker to task for not having something similar in the works.  
After the show, Walker called his team in Detroit, and told them to have a presentation ready when the 
men returned from Paris.  

The sports car project was quickly given the green light by Ford and took on a new sense of urgency in 
January 1953, when Chevrolet released the Corvette.  But Chevy’s sports car was heavy and 
underpowered, laden with quality control issues (fiberglass construction was still in its infancy) and 
saddled with a wheezy inline-six and two-speed automatic transmission.  This gave Ford an invaluable 
chance to learn from Chevy’s mistakes.  As the Corvette struggled, the company learned what customers 
wanted — and most importantly, what they didn’t. 

Ford’s car would be steel-bodied.  It would be a two-seater but would be roomier and more refined than 
the Corvette.  It would ride on its own unique chassis but would share much of its trim work and interior                                    
with other Ford products.  And most importantly, it would have the company’s new Y-Block V8 and                                                                                                                               
available manual transmission, two things Chevy didn’t offer.  Nearly a year after the Corvette made its 
debut, the Thunderbird bowed at the Detroit Auto Show to rave reviews. 
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But there was a problem: It wasn’t a sports car. The Thunderbird was too plush, too heavy, and too 
sluggish to compete with the likes of MG, Triumph, Porsche, or Jaguar.  Unlike Chevy, which shot itself in 
the foot by billing the Corvette as a sports car, Ford marketed the Thunderbird as a “personal car” 
instead, appealing not to weekend racers, but to well-to-do buyers who wanted something fun to drive 
without sacrificing comfort.  Purists who expected a world-beater were disappointed.  The American 
public, however, was not. 

Ford had only planned to build 10,000 T-Birds for the 1955 model year.  Within the first 10 days after 
its debut in Detroit, it had over 3,500 orders.  It would end up selling over 16,000 before the year was 
out.  And that was no small task; at over $4,000 fully-loaded, the Thunderbird could be twice as 
expensive as a base-model Ford coupe, and as much as the far more capable Jaguar XK140. 

Chevy didn’t lie down either.  After the Thunderbird’s reveal, chief engineer Zora Arkus-Duntov 
successfully lobbied company brass to rethink the Corvette top-to-bottom.  Needless-to-say, it worked. 
For ’55, the Corvette was finally available with a V8 and manual transmission.  Performance would increase 
dramatically over the next few years, and the rest is history. 

But while the Corvette was struggling to become “The Corvette,” Thunderbird sales were a huge success 
for Ford.  Available with either a 292 or 312 cubic inch V8, the T-Bird could be had with a manual or 
automatic transmission, power seats, a removable hardtop, and a telescoping steering wheel — all luxury 
amenities that customers loved.  Another 15,600 cars sold for 1956.  In 1957, the number jumped even 
higher to 21,300. 

Despite its popularity, the 1957 model would prove to be the last two-seater offered by Ford for 25 
years.  Ford had just gone public, and the bean counters had more of a say in the company than ever 
before. The Thunderbird sold respectably for what it was (the Corvette, by comparison, sold just over 
7,200 units in ’57), but the new company men felt that its profit margins were too thin, and that the 
segment was becoming saturated.  Unfortunately, they were proven right: A bigger, chrome laden four-
seat model appeared for 1958.  The second-generation “Square Bird” would find nearly 200,000 buyers 
over the next three years. 

The Thunderbird remained in constant production for 42 years, often embodying the zeitgeist of 
American styling more than any other car on the road.  The third-generation “Bullet Bird” epitomized 
Space Age glamor; the fifth-generation “Glamor Birds” became bloated and baroque, but were 
instrumental in the rise of the Personal Luxury Coupe, which would become the most dominant American 
automotive segment of the 1970s.  The Fox body eighth-generation car was so unpopular within the 
company that the sleek styling, solid handling characteristics, and strong powertrains of the next two 
generations were developed in response to that car.  And after a five-year hiatus, the final Thunderbird 
was the retro-futuristic 2002-2005 two-seater.  On top of its direct styling links, it was a comfortable, 
luxurious, and expensive V8-powered roadster.  Despite following the original car’s recipe to the letter, it 
was widely considered to be a flop. 

That’s what makes the 1955 to ’57 Thunderbird so special: It couldn’t have come from any other time or 
place. A few years later and Ford’s brass would’ve never been open to an exclusive, expensive, two-seater. 
Any earlier and it could’ve stumbled like the Corvette did.  If not for the ‘Vette, Ford wouldn’t have been 
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able to hone the car to what Americans wanted from a sporty roadster.  And if the T-Bird hadn’t been a 
breakout success, Chevy probably would’ve followed through with its plan to axe the troublesome sports 
car in 1956. 

Later models may have vastly outsold the original roadsters, but none are remembered as fondly. The 
two-seat T-Birds embody the 1950s as much as a ’59 Cadillac or a ’57 Chevy does.  Its light, restrained 
design made it stand out from virtually anything else coming out of Detroit — including the Corvette — 
and has become nothing short of legendary.  But the Thunderbird was also the first successful niche car 
built by one of The Big Three.  It was the first time a singular model that wasn’t a big coupe, sedan, 
station wagon, or truck rose to the top of a company’s lineup and took hold of the public’s imagination. You 
may not have been able to afford a T-Bird, or it may have been too impractical for you, but 
you wanted one. It represented a lifestyle and an image that virtually everyone could aspire to. 
That’s something you can’t engineer into a car, and that’s something that automakers have been chasing 
ever since. 

Is It Autumn or Is It Fall??? 

Tuesday, September 22, 2020, marks the start of a new season—but what 
exactly you should call that season depends on where in the world you are and 
whom you ask.  In Great Britain, the third season of the year usually has only 
one name: autumn.  But if you hop across the Atlantic, you'll find that people 
use both fall and autumn interchangeably, making it the only season in the 
English language with two widely accepted names.  So, what is it about the 

season of Halloween, denim jackets, and pumpkin spice lattes that makes it so special?  According to Dictionary.com, 
fall isn't a modern nickname that followed the more traditional autumn. The two terms were actually first recorded 
within a few hundred years of each other.  Before either word emerged in the lexicon, the season between summer 
and winter was known as “harvest”. The word is of Germanic stock and meant "picking," "plucking," or "reaping," a nod 
to the act of gathering and preserving crops before winter. 
 
In the 1500s, English speakers began referring to the seasons separating the cold and warm months as either the 
fall of the leaf or spring of the leaf; or fall and spring for short.  Both terms were simple and evocative, but for 
some reason, only spring had staying power in Britain.  By the end of the 1600s, autumn had overtaken fall as the 
standard British term for the third season.  Around the same time England adopted autumn, the first-ever British 
American colonists were voyaging to North America.  With them they brought the words fall and autumn, and while 
the former fell out of fashion overseas, it solidified itself in the local vernacular by the time America won its 
independence. Today, using both words to describe the season before winter is still a uniquely American behavior. 
 
 

August Club Cruise (written by Roger Hamm) 
 
On Sunday,  August 23rd, nine members of TSWO (Scott McGaha, Dave & Deb Harvey, Karl & Meritta Eby, Dave & 
Susan Menke, and Roger & Lisa Hamm) went on a driving tour of Warren County, Ohio.  We had a total of 5 
Thunderbirds caravanning together. There was Dave & Deb’s pink 1957, Dave & Susan’s black 2003, Roger & Lisa’s 
yellow & white 2002, Karl & Meritta’s black 2003 and Scott’s white 1966 hardtop. This was the first time some of 
our members were able to take our Thunderbirds out for a drive in the country with a few stops along the way since 
the Coronavirus first disrupted any activity for our area and especially our club members.  We all met at 11:00 a.m. 
in the Bob Evans Restaurant parking lot in Springboro, Ohio and discussed the drive directions and places to watch 
out for along the way. We then headed out at approximately 11:45. 
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Our first stop was the Little River Bar & Grille where some of us ordered our lunches to go.  Once everyone had 
their orders, we then headed out to Caesar’s Creek to our next stop at Flat Fork Ridge Recreation area, where we 
parked in their large parking lot and were able to park all 5 of our Thunderbirds together in the back spaces in the 
lot. We all got our chairs out and found a couple of large trees providing a large patch of shade for us to set up a 
social distance circle, where we enjoyed our lunches.  We enjoyed the lunches and all the fun stories we all 
exchanged.  After finishing our lunches and our storytelling fun, it was time to head back out on the road to head 
out to our next stop. 
 
Our next stop was in Lebanon, Ohio where we stopped in at the Village Ice Cream Parlor.  We all got ice cream 
cones, and other ice cream treats and, of course, their delicious banana split! The staff there was very friendly and 
were all observing proper Coronavirus protections with facemasks and gloves.  We were all very pleased with their 
service and their protecting their customers.  Once we all finished our ice cream treats, it was time for all to bid 
each other farewell until our next club activity.  We also felt that this might be a possible activity to enjoy again 
next year, and hopefully by then, the virus will be a distant memory and we can actually not have to stay apart from 
each other as we do now. 

 
 

 
 

 
 
 
 
 
 

                                                                      CLUB OFFICERS 

 

   President:  Brett Andrews (937) 237-1131                               Vice President:  Roger Hamm (937) 835-5992          

   Treasurer:  Lisa Hamm (937) 835-5992                                   Secretary:  Dave Harvey (937) 470-2885 

 


